BINGHATTI

SKYBLADE

DIGITAL BROCHURE




CROWNED IN THE CITY

Look up. Toward the sky, unyielding in every direction.
It casts itself over this space; the city within the city.
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A VISTA REMADI

Skyblade’s design shows the power of light and form. Its sheer line tfransforms

the horizon, remaking the skyline. It represents a minimalist modern design with

crystalline glass facades. Satin chrome accents and a striking, iconic blade-like
silhouette.






FOR THOSE WHO CILAIM
THEIR HORIZON

Skyblade invites you into a space for discerning individuals; those who dare, who lead, who
know. Find a home that reflects your aspirations, crafted with the understanding that true luxury
lies not just in what you own. But in how you live.
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A WORLD OF FELEVATED
FEXPERIENCE

Explore the design philosophy behind Skyblade. Where every element
is carefully considered and every residence crafted. With exquisite

materials, from crystalline glass to meticulously chosen finishes.

Each detail reflects an unwavering belief in the exceptional.
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THE APEX OF ENDEAVOUR

More than a place to live, Skyblade is a testament to bold ambition.
Step into a world where every detail raises and inspires. Feel the
world’s weight dissolve. Here, within Dubai and all its shine, you are seen,
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LIGHT AND ALITIUDE
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PROJECT FACTS

A CURATED COLLECTION
OF RESIDENCES

PROPERTY TYPE:
Residential & Retails

PLOT AREA:

5125.06 SQ. M./ 55166.00 SQFT

DESCRIPTION:

4B + G + 3P + 15T Amenity + 55 Residential + 5 Mech Floors
+ Roof (4B + G + 3P + 61 + R)

NUMBER OF UNITS:
Studio Apartment:
Premium Studio:

1 Bedroom Royal Suite:

TOTAL UNITS:

Total Residential Units:

Retail (Ground Floor):

188 2 Bedroom Apartment:
208 2 Bedroom Burj Royal Suite:
100 3 Bedroom Burj Royal Wing:
619
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EFFESTEECE

TRANSFORMLED
by Fenspective

Explore Dubai’s promise, from the Worlds Tallest
Tower, Dubai Opera and Art Galleries to the tranquil
Dubai Water Canal. All are within. mere minutes.

DUBAI

. INTERNATIONAL
r # : e AIRPORT
Burj Khalifa & Dubai Mall ;
3 minutes
%, Dubai Opera THE WORLD
3 minutes ISLANDS

Dubai International Financial Centre (DIFC) MUSEUM OF
THE FUTURE

10 minutes ) _—

DUBAI CREEK

GOLF & YACHT
Museum of the Future PALM & SuERE CLUB DUBAI
# JUMEIRAH ) ® FESTIVAL
12 minutes 1 cIy

TALLEST
% 2 TOWER

DUBAI OPERA

JUMEIRAH «dd» & ® DUBAIMALL

BEACH

® DUBAI FOUNTAIN

12 minutes RAS AL KHOR

AL ARAB DUBAI'WATER CANAL

3 £ WILDLIFE
BURJ i : SANCTUARY
SAFA PARK @

Burj Al Arab & Jumeirah Beach

15 minutes

‘ The Meydan Hotel & Racecourse

BUSINESS BAY

sz Dubailnternational Airport (DXB) , E44 - ALKHAIL ROAD
¢ 16 minutes g BINGHATTI
e o l - MALL OF THE Ay e 7
. s N cww SKYBLADE
= DubaiHarbour o gk :
L _J ) . AL . . X THE MEYDAN HOTEL
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Palm Jumeirah
18 minutes
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CRAFTED WITH PRECISION

COMMITMENT TO QUALITY AND CRAFTSMANSHIP
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WOOD VENEER

Premium materials and meticulous details create a home where light is present,
\ designed to integrate into your daily life







TANGIBLE BRILLIANCE

Expansive layouts and floor-to-ceiling windows offer endless views.
Interiors are designed for boundless space and light. Relish in open-plan
living spaces, premium finishes and expansive balconies.

YUhiquety elevated.
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BESPOKE LIVING
BINGHATTI STYLE

EXPERT PROPERTY SERVICES
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ABOUT THE BRAND

A LEGACY OF
ARCHITECTURAL ARTISTRY

Binghatti Holding Limited is a leading UAE-based real estate
developer with a portfolio exceeding 80 projects valued at
over AED70 Billion. The company is rated BB- by Fitch and
Ba3 by Moody'’s, reflecting its solid credit profile, prudent
financial management, and disciplined approach to growth.

Led by Chairman Muhammad BinGhatti, Binghatti combines
visionary leadership with a proven track record of execution,
having successfully delivered more than 12,000 residential
units to date. The company has established strategic alliances
with globally recognized luxury brands—including Bugatti,
Mercedes-Benz, and Jacob & Co.—to create differentiated,
high-value assets in the ultra-premium segment.
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Binghatti’s development strategy is underpinned by a multi-tiered

approach that targets both the mainstream and luxury residential

markets. This enables the company to capture a broad spectrum of

demand while maintaining strong margins and asset quality across
its portfolio.

With a focus on innovation, brand equity, and long-term value
creation, Binghatti continues to expand its footprint in Dubai’s
dynamic real estate sector, positioning itself as a compelling
partner for institutional capital and strategic investment.
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